NZ-US Trade Flows

March Quarter 2021 Report (June 2021)




About this report

This report is a quarterly product produced by the NZUS
Council and covers both goods and services trade. The report

draws from our quarterly NZUS Council Trade Dashboard.

While figures for our goods trade are available on a monthly
basis, services trade figures are only provided quarterly. This
report therefore provides the most up-to-date picture of our
services trade. For goods trade see our monthly dashboard.

The NZUS Council’s trade dashboards are fully interactive tools
and available for free on our website. While in this report we
focus on the New Zealand-United States trade flows dashboard
users can explore any of New Zealand’s trade relationships.
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http://www.nzuscouncil.org/monthly-trade-update/
http://www.nzuscouncil.org/quarterly-update
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Year ending Mar

Exports to USA vs Previous Year

B Higher than last year [l Lower than last year

8.6bn -1.4bn
Exports (-13.4%)
Prev Year 8.9bn
2016 2017 2018 2019 2020 2021
Imports to USA vs Previous Year
W Higher than last year Lower than last year
8.1bn |
-2.4bn
Imports
P L (-247%)
7.3bn
2016 2017 2018 2019 2020 2021
Goods vs services exports to USA
6.5bn

+4.1bn

2016 2017 2018 2019 2020 2021
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Trade balance with USA

B Exports exceed Imports Imports exceed Exports

8.6bn 8.9bn
Exports

Imports +1.6bn

(+21.9%)

2016 2017 2018 2019 2020 2021

Major export changes since 2000

Change is larger than ¢50,000,000 v and 20%

s %t
Travel -1bn -276% @—
Personal, cultural, and ... -225M -113% @
Base metals and articles... -4TM 71% @
Intellectual property 72M D 245
Optical, recording, prec... 110M 28%
Jewellery, precious ston... 23M n 52%
Vehicles, aircraft, transp... 494M @ s4%
Mineral products 39M S 2L
3: United States of America

3bn (36%) —\

Goods

@Services

— 6bn (64%)

Rank (two

way trade)

3

Export

S

8.9bn

Import

S

7.3bn

Trade

balance

1,595M

Trade between New Zealand and the United States of America

Trade balance with USA

AC
Live animals; animal products
Foodstuffs, alcohol, vinegars, tobacco
Machinery, appliances, electrical equipm...
Vehicles, aircraft, transport equipment
IcT
Other business services
Chemical/industrial products
Travel
Optical, recording, precision, medical, m...
Intellectual property

Category Level

1 v

Good or Services?

M Goods
M Services

-18M

Click here for

detail page

Imports

-771.5M

[ -349.6M
+2850K
-384M
-10.3M
-597.2M
-38.8M

Wood items

Vegetable products

Personal, cultural, and recreational servi...

Mineral products

Plastic/Rubber products 30.2M
Base metals and articles of base metal

Textiles and textile products ' -185M

Art, antiques, other non-merchandise tra... || +14.5M

Jewellery, precious stones, cte L +226M

Financial services -1.8M

Insurance and pension services +142M 0 _134.5M
Miscellancous manufactured articles +20M

Government services, n.i.c +6.4M

Stonewear, ceramics +543 8K

‘Wood pulp, paper -39M

Footwear, headgear, unbrellas, etc -6.0M

Hides, skins, leather goods -12M
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Comparison: Goods vs services exports to China

17.5bn
8.
o +16.0bn
Services —_—————— e — ———
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2016 2017 2018 2019 2020 2021

3bn (16%) —\

2: China, People’s Republic of

Goods

@Services

\— 17bn (84%)



Comment on the data

The NZUS Council Trade Dashboard headline figures on NZ-
US trade flows for the quarter ending March 2021 present a
dismal picture. But a closer look behind the headlines 1s
important to understand the impacts of COVID-19 on NZ-US
two-way trade and to understand longer term trends that started
before the pandemic hit. The key takeaways are:

"  Services exports are down, led by an obvious and massive fall
1n tourism.

®  But trade in commercial services, the fruits of New Zealand’s
growing weightless economy, has held up and continues to
STOW.

* Meanwhile goods trade 1s being hit by shipping and supply
chain disruptions with month-to-month volatility but demand
in two-way goods trade is strong.

Overall New Zealand’s goods and services exports declined
13.4% over the period. Imports from the US were down 24%.
There were massive drops in travel and tourism (-79%), and large
declines across many of our major export categories.

Take a deeper dive into the data and there are two stories in
goods and services.

©

COUNCIL

Goods

The NZUS Council monthly trade dashboard provides a more
up to date picture of two-way goods trade. Month to month (and
to a lesser extent quarterly) there 1s high volatility that is expected
to continue through 2021. Global (and US) demand for many of
our largest goods exports remains rock solid and we will continue
to see higher global prices and exporters responding to this and
shifting between markets. A major contributor to volatility is the
pandemic’s impact on global supply chain issues with shipping
delays, difficulties sourcing containers and slow US and New
Zealand port clearances.

The US continues to be a key market in the planning of our
exporters. For wine and beef exporters the US is likely to remain
their largest market over the coming 12 months. With nearly 70%
of adult Americans now vaccinated the US economy is reopening
its restaurants. This means the return of the important US food
service market which is crucial for many New Zealand food
exporters. This will be a major boost and it will supplement the
hard work exporters have done developing new channels to
market, particularly the business to consumer sales over the
mnternet.



Services

The NZUS Council Trade Dashboard’s quarterly data analysis
dramatically shows the impact of closed borders. Travel and
tourism is down over §1B compared to last year which 1s a 79%
decline. This reversed the five-year trend which has seen a
progressive increase in the proportion of services versus goods
exports to the US. The interesting sub-plot is the continuing

growth of technology and intellectual property exports to the US.

Computer software (+22.8%), computer software licences
(+6.6%), R&D (+2.3%), architectural, scientific and engineering
services (+194%) all continued to grow These are some of New
Zealand’s fastest growing exports over the last five years.

Outlook

The NZUS Council supports the Prime Minister’s commitment
and advocacy for an enhanced trade relationship with the US
and supports her call for increasing export market diversification.
The US market is a significant opportunity to achieve
diversification and for New Zealand’s highest value services and
goods exporters it has grown consistently, and that growth will
continue over the long term.
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The latest data shows that trade and tourism have a long way to
go to reach pre-pandemic levels, but vaccination and opening
borders will help to build back, starting some time in 2022.
Americans are vaccinated and they are looking to travel.

The shipping and supply chain disruptions are a serious short-to-
medium term worry for goods exporters and the unreliability
these problems cause can affect customer relationships. That is a
global problem, not just a US-NZ trade problem. Exporters are
going to need to work hard on keeping these relationships in the
short term. Perhaps the New Zealand Government needs to
increase its support for New Zealand exporters and business
travellers via a more reliable and bookable managed isolation
system to allow these customer relationships to be maintained
over the short-term.

On the upside our goods and our commercial services trade
relationship has shown its resilience and will help New Zealand’s
recovery from the pandemic.

Jordan Small
Executive Director

NZUS Council
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China, People's Republic of
v -942.4M
19000 (47%)
11.7bn
Trade value
Prev year
2016 2021
United Kingdom
3.2bn
Trade value 2Qbn e
Prov yeur T (-323%)
2016 2021
Singapore
1.6bn 1.4bn
Trade value M v -332.1IM
Prev year (-19.0%)
2016 2021

Australia United States of America Japan
13.1bn
-3 .8bn
“(-269%) 8.6bn = 1 4bo
10.4bn ,__4', (-13.4%)
~on
3.9bn (-154%)
2016 2021 2016 2021 2016 2021
Korea, Republic of Not Stated India
22bn 1.9bn 1.6bn
: — - -3344M 1200 __._* 2 s85.6M ..___.."“’1 -567.5M
(-14.7%) (-31.4%) (-34.0%)
2016 2021 2016 2021 2016 2021
Germany Hong Kong (Special Administrative ...  Taiwan
1.5bn Lbn o 1.2bn 1.4bn ey 1.3bn 1.3bn A
G *:. ————m— —
(-36.9%) (-16.8%)

(-135%)
2016 2021 2016 2021 2016 2021



Frozen beef meat
Prev
Trade valoe Ibn
w 3 +191M
It (+18.5%)
2016 2021
Aircraft
S44M
Prev year 788K +506M
Trade value (+13264%)
2016 2021
Casein
Prev year 384M
Trade value ‘ 244M v IM

(-2.7%)

2016 2021

Other personal travel

2016 2021
Sheep meat
323M
292.'_____—--.,,: -SIM
(-20.0%)
2016 2021
Computer software
377M
ol R Y
(+22.8%)
2016 2021

Wine
452M v 2M
1M (04%)
2016 2021
Whey and milk constituents
374M 362M
w—: -13M
(-35%)
2016 2021

Mechano-therapy and massage appliances

s i 102M
- — , *
2 (+624%)
2016 2021



Other personal travel

Trade value

-1bn
(-78.2%)

Prev year

2016 2021

Other business services n.i.c

Prev year 7
(-26.5%)

T9M
2016 2021
Education related travel
68M
Trade value d Ty oo
Prev year (-37.8%)
2016 2021

Computer software
37TIM
4 +70M
(+22.8%)
190M
2016 2021
Trade-related services
| -58M
72M (-343%)
111M
2016 2021
Business travel
149M
| -8TM
C(-534%)
76M
2016 2021
Research and development
86M
52M +2M
‘ (+23%)
2016 2021

Legal, accounting, management consulting, and pub...

60M 6™ 5
o — — +1
(+22%)
2016 2021

Computer software licences
159M
2 HIOM
ALK ’ . (+6.6%)
2016 2021
Other computer services
80M M
’_’;?M_‘ (-2.7%)
2016 2021
Audiovisual services
0 0
0
2016 1

Architectural, engineering, scientific and other tech...

96M
1™ f +64M
# (+194.0%)
2016 2021
Advertising, market research, and public opinion po...

45M 5™
G— —, -M

(-54%)
2016 2021
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Goods vs services exports to USA 3: United States of America
6.5bn 3bn (36%) —\
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Major export changes since 5015 v

Change is larger than ¢30000,000 v and 50% Vv
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Other personal travel -436M -146%

asein -154M -63%

Computer software 199M 53%
Other computer services 61M 53%
Electrical transformers 50M 71%
Human, animal blood, a... 55M 71%
Pet food 42M 72%
Chilled beef meat 65M 77%
Architectural, engineeri... 5M 78%
Fruit nec 95M 78%
Honey 63M 81%
Computer software lice... 141M 88%
Aircraft 526M 97%

Crude petroleum oils 90M 100%



O-

China, People's Republic of Australia United States of America
13.8bn
- 5 +861.6M -
10.5bn (+6.7%) -3.1bn
Trade o (-22.8%)
SRy you 10.3bn

2016 2021 2016 2021 2016 2021

Japan Singapore Germany

Trade value Jw,, © 928.6M ___/'44' ey lw& e
Prev year (-22.7%) (- ) e (-28.6%)

3.2bn 2.8bn 3.6bn
2016 2021 2016 2021 2016 2021
United Kingdom Korea, Republic of United Arab Emirates
2.Tbn
22bn
Trade value __———-Q"-»:‘, -888.3M —— , +151 IM - -1.6bn
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Machinery, appliances, electrical equip... Vehicles, aircraft, transport equipment

- -TI2M
(-34.6%) —
! 2bn
A
- -350M
- (-36.8%)
599M
2016 2021 2016 2021
Travel Insurance and pension services
542M
Trade value i 1 -134M
Prev year ; .507M (-22.8%)
(-94.4%) 7
2016 zozl_ 2016 2021
ICT Intellectual property
548M
285M s
+0.1% <
Trade value /.1 (+0.1%) - 65M
Prev year 359M
2016 2021 2016 2021

Other business services

-38M
(-4.9%)

MM

66TM

2016 2021
Optical, recording, precision, medical, ...
478M .~ -39M
e saom (-65%)
2016 2021
Transportation

-*—.*
(-16.6%) VL -183M
329M w BLS

2016

Chemical/industrial products

619M

» -10M
,_’—;9:; (-15%)

2016 2021

Foodstuffs, alcohol, vinegars, tobacco

564M
394M ., T26M
.._’-. (+4.8%)
2016 2021
Plastic/Rubber products
24T™ i
i -
23am (14%)
2016 2021
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Trade

Quarterly Trade Update — Goods:And
Services

Here's our quarterly goods and services trade
dashboard. Figures up to March 2021; The

dashboard is inter@€tive and provides a...
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